MPCC FREE WORKSHOP SERIES

Flyer Design Basics:

From "Bad Flyer" to Brand-Ready

A quick-reference guide — no design degree required

THE 6 PILLARS OF A GREAT FLYER

1 2 3 4 5 6
HIERARCHY TYPOGRAPHY WHITE SPACE COLOR CTA QR CODES

BUILD YOUR HIERARCHY (BIGGEST TO SMALLEST)

The ONE thing they must
remember

EVENT /| OFFER NAME

DATE - TIME - LOCATION When & where to show up

Why they should care + what to do

LOGOS : FINE PRINT Supporting details, smallest weight

DOS & DON'TS

DO DON'T

v Lead with one clear focal point X Center everything by default

v Use 2-3 fonts max (1 display + 1 body) X Use more than one "loud" accent color

v/ Leave generous white space — it's not "empty," it's breathing X Cram every detail at the same size
room X Stretch or distort logos

v Make your CTA/ QR code impossible to miss Use low-contrast text on busy backgrounds

X
7 Use high-resolution logos & images X Forget to proofread dates & spelling

v Align text to a clean grid

FREE TOOLS TO GET YOU THERE

Canva
Drag-and-drop templates + "Magic Resize" for multiple formats

Google Fonts
Free, pairs well — pick one bold + one clean reading font

QR Code Monkey
Free custom QR codes — match your brand colors

Unsplash | Pexels
Free high-resolution stock photography

Remove.hg
Free background remover for clean logo placement

Coolors.co
Generate & lock in a free color palette
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The "More Is More" Myth

Why louder isn't the same as better

TWO WAYS "MORE IS MORE" SNEAKS IN

Myth #1 — More decoration = more impressive

Metallic lettering, heavy gradients, drop shadows on everything — it feels fancy while you're making it. But it reads as visual noise to the
viewer, and noise undercuts trust. Gold foil text might suit a gala invitation. It rarely suits a chamber mixer flyer.

Fix: ask "does this decoration help them understand, or just impress me?"

Myth #2 — More words = more information

Aflyer's job is to be absorbed in seconds, not read like a brochure. Cramming in every detail just slows the eye down and makes people
give up before they find the one thing that matters.

Fix: the flyer is a doorway, not the whole story — let it point to a website or phone number for the rest.

QR CODES & LINKS — MATCH THE FORMAT

FORMAT WHAT TO USE WHY

Printed Flyer QR code + visible URL nearby Showing the URL is a small act of respect — people can see where they're
headed before they scan.

Digital Flyer Clickable link, skip the QR code If they're already on a screen, a QR code adds extra steps instead of saving
them.
Social Post "Link in bio" + direct link where the Most captions aren't clickable — tell people exactly where the link lives
platform allows it instead of making them guess.

BEFORE YOU PUBLISH, ASK YOURSELF

"Am | doing this because it actually helps the person looking at it—

or because it looks impressive to me?"
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